
B E A U T I F U L  V I D E O S .  

O U R  M E T H O D  E N G A G E S  Y O U R  A U D I E N C E .

                    I S  B A C K E D  B Y  S C I E N C E .

                    W O R K S .
                    D R I V E S  R E V E N U E .  

P R O V E N  R E S U L T S .

N E E D  T O
A C C O M P L I S H

S O M E T H I N G  B I G ?
T E L L  A  G O O D  S T O R Y .

WHY ?
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W H O  
W E  W O R K

W I T H
 

 
L A R G E  C O R P O R A T I O N S

 
C R E A T I V E - M I N D E D  
C L I E N T S

 
C O M P A N I E S  T H A T  V A L U E  
T H E I R  C U S T O M E R S

 
I N - H O U S E  C R E A T I V E S

h e l p i n g  b r e a t h e  l i f e  a n d
a u t h e n t i c i t y  b a c k  i n t o
t h e i r  c a m p a i g n s .
 

t o  a p p l y  o u r  c o n t i n u a l
s t u d y  o f  s t o r y  t o  t h e i r
u n i q u e  n a r r a t i v e .

n a v i g a t i n g  t h e  b e s t
s t r a t e g y  t o  c o n n e c t  w i t h
t h e i r  t a r g e t  a u d i e n c e .

i n t r o d u c i n g  e f f e c t i v e
v i d e o  s t o r y t e l l i n g  i n t o
t h e i r  m a r k e t i n g  a r s e n a l .

 
2 / 3  O F  O U R  C L I E N T S  H I R E  U S  A G A I N .

T E L L I N G  Y O U R  O W N  S T O R Y
I S N ' T  E A S Y .

 L e t ' s  W o r k  T o g e t h e r .

  
W E A R E S T O R Y D R I V E N . C O M

/ W H O - W E - A R E

https://www.wearestorydriven.com/contact/
https://www.wearestorydriven.com/contact/
http://wearestorydriven.com/


 

O U R  I N V E S T M E N T  I N
T H I S  P R O J E C T  P A I D  O F F
M A N Y  T I M E S  O V E R

as we've had record breaking admissions 
s ince we launched the campaign.

O U R
M I S S I O N
To mobi l ize your story to
power memory,  shape
culture and ignite change.

 

C O M M I T M E N T  
T O  E X C E L L E N C E
Excel lence is  the difference between good and great .  
We str ive for  excel lence in every area of  our business,  and
continual ly opt imize and ref ine our process.  We are l i fe- long
learners of  story and we commit to taking our knowledge and
elevat ing your stor ies along the way.  

8 EMMYS. 
22 NOMINATIONS.
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- Sara Lindsey
   Former Senior Marketing Manager & Spokesperson at Veri�as Collaborative

  
W E A R E S T O R Y D R I V E N . C O M

/ W H O - W E - A R E

http://wearestorydriven.com/


 
 

 
W E A R E S T O R Y D R I V E N . C O M

/ W H A T - W E - D O

 

WHAT WE DO

We get to know you,  and
we discover your “why.”

We also get to know your
audience.

We produce and edit  your
video,  showcasing your
company in a beauti ful

and art iculate way.

We can support ,  or  lead,
your media shar ing

efforts ,  so that you can
focus on ignit ing growth.

WATCH THIS VIDEO
HTTP://STRYDR.VN/OYSTERS
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https://www.wearestorydriven.com/portfolio/roi-oysters/
http://wearestorydriven.com/
https://www.wearestorydriven.com/what-we-do/
https://www.youtube.com/watch?v=5t8_sPBHki0


CORPORATE VIDEOS THAT 

ENGAGE YOUR AUDIENCE

CLIENT TESTIMONIALS

EMPLOYER BRANDING

SELL YOUR MISSION

Why did you start your
campaign and why do you

want people to know about it? 
Tell the world and sell your

mission.

Employer branding videos
bring your “About Us” page to
life. They answer the question,
“Who are these people doing

this amazing thing?”

A client testimonial is way
more valuable than a company

promise. A company gains
loyal customers with trust. And

trust is built on connection.
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W E A R E S T O R Y D R I V E N . C O M
/ W H A T - W E - D O

https://www.wearestorydriven.com/what-we-do/client-testimonial/
https://www.wearestorydriven.com/what-we-do/employer-branding/
https://www.wearestorydriven.com/what-we-do/sell-your-mission/
http://wearestorydriven.com/


O U R  T E A M
W E  A R E  A N  I N T E N T I O N A L L Y  S M A L L  A G E N C Y  W H O  C A R E S
A B O U T  Y O U  A S  W E L L  A S  Y O U R  C O M P A N Y .

CEO/Founder

N A T H A N
C L E N D E N I N

Making something beaut i fu l
and effect ive is  great ,  but
having a good exper ience
doing i t  is  even better .  We
value working with you to
reach your goals ,  and making
the journey as smooth (and
fun! )  as possible .  We get  to
know you,  which comes in
handy s ince we’re invested in
your success.

 
“ W E  G I V E  T H E  M I C  T O

P E O P L E  T H A T  A R E  R E A L L Y
M A K I N G  T H E  W O R L D  A

B E T T E R  P L A C E . ”
 

- N A T H A N  C L E N D E N I N ,  C E O

Marketing, 
Project Manager

C H E L S E Y
G R I F F I T H

Brand Journalist

E L L I O T
B L U M B E R G

Editor

M A R I A  L U I S A
F R A S S O N - N O R I

Marketing Apprentice

M A R I N  
H E R O L D
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W E A R E S T O R Y D R I V E N . C O M
/ W H O - W E - A R E

http://wearestorydriven.com/


W E  B E L I E V E  I N  T H E
P O W E R  O F  S T O R Y

A N D  W I E L D I N G  I T  W I S E L Y .

We've studied the sc ience behind
story .  The way we te l l  stor ies is
designed  to  tap into speci f ic
chemicals  in  your  bra in that  make
you remember what you see.
Sounds intense,  but  when used
wisely ,  th is  knowledge can be
used in t remendously impactfu l
ways.
 
Tension tr iggers our  bra ins to
re lease dopamine.  Posi t ive
effects of  dopamine are  focus,
mot ivat ion and memory.  We use
tension in a story to increase our
audience’s  attent ion,  and to make
our messaging more effect ive.

The prefrontal  cortex is  involved
in decis ion making.  One ul t imate
aim of  storyte l l ing in  a market ing
context  is  to reach th is  part  of
our  audience’s  bra in ,  which spurs
act ion.  People act  when their
rat ional  and emot ional  responses
are in  agreement .  Our approach
to storyte l l ing blends the desire
for  informat ion with the need for
human connect ion.
 
Empathy is  produced when
oxytocin is  re leased in the brain ,
which is  a  natural  response
dur ing narrat ive storyte l l ing.
Empathy is  at  the heart  of  good
storyte l l ing,  and is  essent ia l
when connect ing with your
audience.  At  the end of  the
day,  empathy makes people care.

 
L E T ' S  B R E A K  I T  D O W N .

 
W E A R E S T O R Y D R I V E N . C O M

       / W H O - W E - A R E / Y O U R - B R A I N - O N - S T O R Y /
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https://www.wearestorydriven.com/who-we-are/your-brain-on-story/
http://wearestorydriven.com/


 
           B E A U T Y  

  +  S T O R Y  S C I E N C E  
  +  C O L L A B O R A T I O N
 

    R E S U L T S

 
W E A R E S T O R Y D R I V E N . C O M

/ C O N T A C T

T E L L  Y O U R  S T O R Y

OUR SIMPLE
EQUATION
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@strydrvn

http://wearestorydriven.com/
https://www.wearestorydriven.com/contact/
https://twitter.com/strydrvn?lang=en
https://www.facebook.com/strydrvn/
https://www.linkedin.com/company/strydrvn
https://www.instagram.com/strydrvn/?hl=en

